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content where they’ll find more substantive
items. It may be sad, but true; sometimes
you need a good worm to catch that fish.
Sometimes great content just isn't enough.
An added benefit of using anniversaries
and landmark occasions from your organ-
ization is the opportunity to show off
historical documents and photographs that
otherwise rarely see the light of day. Even
in this age of bytes and blogs, people
still love old photos of people past and
documents that memorialize those times.
The library is often the archive of the host
organization, or has a close relationship
with the archivist, and thus has easy access
to this type of attention-grabbing material.
Whether scanned and reproduced online, or
displayed in an exhibit case, these snapshots
of your organization’s history serve as great
attention-getters.
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Of course, you can (and should) use these
holidays and anniversaries to highlight
interesting facts about your library as well.
These facts can easily relate to the theme
at hand, such as notable subject-based
collections or online databases. Alternately,
you can compare your library then with
your library today. How many librarians
were employed at your library then as
compared with today? What was the
education level of librarians then compared
with today? What was the price of a book
then compared with the price of a database
today? The possibilities are endless.
Strategies for different audiences will
naturally differ. But it is important to
remember that our audiences—Dbe they
lawyers and pro se patrons, law professors
and law students, or judges and clerks—are

generally more interested in the substance of
law than the idiosyncrasies of information
management. In marketing ourselves, we
should remember the values and goals of our
intended audience and fashion our PR
activity around their values and goals, not
our own. Although that may seem obvious,
it is often too easy to design PR materials
that appeal to librarians, but puzzle others.

The most important thing to recognize is
that these holidays and historical anniversaries
open the door to the library. They are upbeat
celebrations that catch people’s attention and
bring them to the library. It is up to us to
make the best use of the positive connection
we create. Now that we have their attention,
what do we want to tell them? l



