


lic relations — continued from page 4

remember what the good book says—if you
don't ask, you won't receive. | contacted
favorite eateries within a two-minute walk
of the library, then | wrote to hotels,
restaurants, local spas, and anyone else |
could imagine donating something. Like

library patrons who
might never visit a
law library without
sufficient enticement,
I had to find a way to
encourage people to
donate their goods
and/or services.

Thus was born my

For example letters,
puzzles, posters, and
more from RCLL,

please visit www.

Conference in St. Louis? It's in my grab
bag. Remember the bean bag animals from
Thomson West or the “torch” from BNA?
They're all in there, too.

I collect the pens, pads of paper, squeeze
balls, and tote bags, and they all go into my

highly coveted grab bag.
People scramble over
themselves to be one

of the first three people
each day to complete
the puzzles so that they
get to reach into the
bag.

So, between the

donation letter.

Actually, 1 have a
confession to make.
My marketing push
really began in June
2004 when | created
my first RCLL
newsletter and have
since used it to
promote RCLL and
the resources we
provide. The RCLL
newsletter can be
viewed at www.law
library.co.riverside.ca.
us/newsletters.htm. I mention this because
having a newsletter that people will read can
be critical when attempting a marketing
blitz with a $50 budget. It provides a simple
vehicle to get your message to the public
and stay well within budget.

Anyway, the response from the donation
letter was fantabulous, and we had plenty
of things to give away during the week and
at our huge end-of-the-week drawing.

ub_sp061.

Puzzles and Prizes
The next task was to create three daily
puzzles and a 100-clue crossword puzzle.
Each year we do the puzzles and the
crossword puzzle, and people eat them
up. | use Blacks Law Dictionary to collect
words for the puzzles and then use
DiscoverySchool.com’s Puzzlemaker
(http://puzzlemaker.school.discovery.com)
to create the puzzles. Scouring Blacks Law
Dictionary to locate 100 words not used in
previous crossword puzzles takes me about
two months to finish. It takes another two
to three weeks to finalize the daily puzzles
and create the highly coveted grab bag.
What is a “highly coveted grab bag,”
you ask? It is a collection of things
I've collected from the various library
conferences I've attended through the
years. Remember the backscratcher from
Courthouse News at this years’ AALL

aallnet.org/products

grab bag, daily puzzles,
attorneys giving free
legal advice, mini library
tours, and the 100-clue
crossword puzzle that

I have blown up poster
size and laminated and
then placed in the entry
way so that people

can work on it before
moving on to do

their research, | have
more than enough
enticements to
encourage people

to come to our event.

Tell Them Again and Again
Deciding on how to publish your event
depends on where you are located and the
resources at your disposal. In Riverside, we
have a number of local radio stations, as
well as several newspapers that publish local
interest stories for free. In most cases radio
stations require one month advance notice
of events, where some newspapers require
two weeks. In many cases, | was able to get
something in the paper in two or three days.

Even though | have releases in the
paper, public service announcements on the
airwaves, and signs up all over the library,
it's important to keep people informed and
promote the event during the week. To help
me do this, | purchased the full version of
Adobe Acrobat to convert Word documents
to PDF format. These days, anyone can find
a free PDF creator by searching Google.com
search for “free PDF creator.”

Each day | sent out an announcement
and warned those who had not yet yielded
to my enticing offerings. As the rule goes,
you tell them, you tell them again, and you
tell them why you're telling them again, and
eventually people come to realize they need
to come to your event—and come they did.
During our 2005 celebration, we increased
library traffic 33 percent. At this year’s

celebration, traffic was up another 28
percent.

Maybe after reading this you're thinking,
“Well, that doesn't sound so tough.” The
truth is, public relations isn't hard to do,
and having a small marketing budget should
not preclude someone from attempting a
public relations program.

What did this year’s celebration cost
us? Well, postage stamps were $10, the
poster sized/laminated crossword puzzle
was another $30, office stationary and paper
for puzzles and other costs were about $8,
which brings the grand total to $48 for this
year’s Library Week celebration—well under
our $50 budget. We even have a $2 surplus
to be applied to next year. Think of what we
can do with all that money!?

Just remember, with enough tenacity
and a willingness to explore possibilities,
anyone can put on a successful public
relations blitz and stay under budget.

Bret N. Christensen (bchriste@co.
riverside.ca.us) is public services librarian at
Riverside County Law Library in Riverside,
California.

Checklist for Event Planning

Determine who you want to invite
to your event and then create a
program to draw them into the
library. Think of people who would
otherwise never want to walk inside
a law library.

Send out invitations with plenty of
time for people to put your event
in their schedules. Follow up with
reminders closer to the date of the
event.

Line up donations, and don’t be
bashful. Remember, if you don’t
ask, you won't receive.

Plan your celebration, whether it
involves food, games, speakers,
puzzles, tours, prizes, or all of the
above.

Publicize, publicize, publicize.
Tap into local radio and television
stations, as well as newspapers
and e-mail.

Enjoy your successful event!
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