


promote your electronic resources— continued from page 5 Six Ways to Promote 
Your E-Resources

1. Communicate often and everywhere.
Promote your e-resources in newsletters,
blogs, formal trainings, and the library’s
home page.

2. Take advantage of daily reference
interactions. Designate one librarian 
to keep the rest of your staff informed 
of the newest e-resources.

3. Use creative repetition. Include a reference
tip in each issue of your newsletter.

4. Get outside the library box. Consider
tapping into already established newsletters
or bulletins that interest your users.

5. What’s in it for them? Show users how 
they will benefit from using the e-resources.

6. Link e-resources to users’ interests. 
Time promotions to take advantage of 
events such as a Supreme Court nomination
or when students write seminar papers.

Does Your Program Need Funding?
AALL/BNA Continuing Education Grant Proposals Due May 4

Th e new AALL/BNA Continuing Education Grants Program (CEGP) helps 
fund educational programming outside of the Annual Meeting. Educational 
programming that can be distributed to the entire AALL membership 
will be given priority. 

Guidelines for proposals and the proposal application form are available online 
at www.aallnet.org/prodev/grant_program.asp. 

Th e deadline for the fourth round of proposals is May 4, 2007.
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are drawn to a subject area of interest in a
way that they would not be to an unfamiliar
electronic resource. Once inside the subject
page, users find e-resources they may not
have known about or cared about
previously, but that now are of interest.  

Jan Anderson, associate law librarian 
for collection services at the Georgetown
Law Library in Washington, D.C., offers 
an interesting suggestion for promoting 
e-resources through users’ interests. “Choose
an event, Black History Month, a Supreme
Court nomination, or something in the
news, and use it as a way to call attention to
e-resources,” she says. Libraries could create
a Web page about these events with links to
relevant information contained in electronic
resources. As users examine information 
that interests them, they will also become
familiar with what e-resources are available
and the type of information they contain.

Effective timing of electronic resource
promotion also takes advantage of events for
which users already feel some interest. Linking
such events to electronic resources creates an
interest in the electronic resource itself. 

“I try to promote one of our e-resources
every couple of weeks and try to sync the

promotions with the law school schedule; so
I promote CALI when they’re getting ready
for exams and BNA and Hein when they’re
writing seminar papers,” explains Susanna
Leers, of the University of Pittsburgh School
of Law Library. Former law students will
agree that possible help with final exams or
seminar papers creates immediate interest.

Conclusion
Unfortunately for law librarians, if you buy
electronic resources, users don’t just come 
and use them effectively. Like any product,
electronic resources must be promoted in order
for interest and effective usage to increase. 

Law librarians across the country
provide wonderful examples of how to
promote electronic resources, a few of which
have been presented here. As we implement
these ideas and others, users will be better
informed, effective electronic resource usage
will increase, and law libraries will begin to
see more bang for their e-resource buck. ■

Shawn G. Nevers (neverss@lawgate.
byu.edu) is research librarian at Brigham
Young University Howard W. Hunter Law
Library in Provo, Utah.
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