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“We are honored that AALL has
chosen A Legal Miscellanea as Best
Newsletter for its Excellence in
Marketing award,” she continues.

“As its title indicates, the newsletter is
an eclectic blend of information, which
we hope is effective in highlighting the
many facets of our exceptional and
growing collections.”

The current issue of A Legal
Miscellanea, with all prior issues archived,
can be accessed at www.law.gwu.edu/
Burns/rarebooks/spcol_misc.htm.

Best Public Relations Toolkit

A good public relations toolkit does more
than capture momentary interest—it also
educates and makes itself a valuable
resource for the user. The Wahab Public
Law Library, located in Virginia Beach,
Virginia, certainly captured those ideals in
its award-winning kit, Welcome to Wahab!
“The goal of the toolkit was to
provide an orientation to the law library
for the new classes of Tidewater
Community Paralegal College and Court
Reporting, who will make use of the
library during their semesters,” says Jean
Tancredi, acting law library coordinator
at Wahab. “The secondary goal was to
give the students some resource guides
and handouts they may find useful in
their academic careers or the workplace.”
The toolkit is a simple blue folder
with materials in the inside pockets.
Folders are distributed to students
when they tour the law library with staff.
Contents include:
e Self Help Legal Sources
Anatomy of a Legal Citation
Cases and Courts Online
Laws and Regulations on the Web
Popular Virginia Legal Sites.

Additional handouts about the law
library are also provided. A hot pink
pencil with the library’s name and contact
information (including its Web address)
puts the finishing touch on the packet.

“Response has been positive,”
Tancredi says. “Staff has observed
students using the brochures when
they come to the law library to work
on assignments. Instructors have
requested copies of some of the handouts
contained in the kits and have referred
students to us based in part on the
quality of our resources and Web
presence.”

Best Use of Technology
Making technology work for your library
rather than having it work you over can
be difficult, especially when trying to get
buy-in from your patrons. This year’s
winner for Best Use of Technology
managed not only to get buy-in but
also to generate word-of-mouth buzz.
Greg Lambert, library and records
manager for the Houston office of King
& Spalding, developed an online service
called Articles ¢ Alerts Monitor of Peer
Law Firms to capture articles of interest
and links from peer law firms and e-mail
them to practice groups within his firm.
“We noticed that there were a number
of high-quality articles being written
by lawyers from peer firms that were
freely available on the firms Web sites,”
Lambert says. “The challenge was to
match up the appropriate articles with
the King & Spalding practice groups that
would benefit from seeing the articles.
Since M&A articles are irrelevant to toxic
tort attorneys, we needed to find a way to
identify new articles, categorize them, and
send the information only to those who
were interested in that specific topic.”

Attorneys and staff within the firm
were not subscribed en masse to his
online service; instead users signed
themselves up and selected which
categories they wanted to see. Subscribers
gushed about the usefulness of the alert,
and soon more than 300 attorneys had
subscribed.

If youd like to receive a sample
of Lambert’s Alers, contact him at
GLambert@KSLAW.com. H

Amy Hale-Janeke (ahjaneke@
cab.uscourts.gov) is head of reference
services at the U.S. Court of Appeals
5th Circuit Library in New Orleans.
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