
 

SECTION 3: MARKETING SERVICES TO STUDENTS 

SOCIAL MEDIA, NEWSLETTERS, AND BLOGS 

Many academic law libraries maintain social media accounts to market their collections and services to 
students. In Fall 2021, the Student Services Committee surveyed law libraries asking which social media 
platforms they were using and which saw the most engagement with students. Instagram was the most 
popular platform, with Twitter and Facebook coming in a close second and third. A handful of libraries 
report maintaining YouTube Channels, while only a few libraries report using TikTok or 
Pinterest. Additionally, law libraries often publish newsletters or maintain blogs to share information with 
students, faculty, and their law school communities.  
  
We have created a list of academic law libraries’ social media accounts, newsletters, and blogs. 
  
Many schools report using the following tools to help them manage their social media accounts: 
 
Canva is a free graphic design platform that is used for making social media posts. It has a drag and drop 
interface with thousands of templates that make creating posts easy without extensive photo editing 
knowledge or experience. 
 
Linktree is a tool that allows users to share multiple links on social media, most notably on Instagram, 
which does not allow users to share web links apart from in Stories and in the ‘bio’ section of their profile 
page. 
 
Hootsuite is a social media management platform tool that helps users curate content and schedule 
posts.  It supports social network integrations for Twitter, Facebook, Instagram, LinkedIn, Pinterest, and 
YouTube. 
 
Buffer is a software application for the web and mobile, designed to manage accounts in social networks 
by providing the means for a user to schedule posts to Twitter, Facebook, Instagram, Instagram Stories, 
Pinterest, and LinkedIn, as well as analyze their results and engage with their community. 

SWAG 

In Spring of 2022, the Student Services Committee sent a separate survey, asking academic law libraries 
to share their swag items used to market their library. A link to the shared items is available here: 
https://docs.google.com/presentation/d/1GwHR1xBvquMZamKOu_i_ahJ508fY3eUe0MKef_8ttfg  

https://docs.google.com/spreadsheets/d/1Ro2Hc5dJc7JjPbcRs-2wawlcleRfO0pEXUZEAN7j6kc/edit?usp=sharing
https://www.canva.com/
https://linktr.ee/
https://www.hootsuite.com/
https://buffer.com/
https://docs.google.com/presentation/d/1GwHR1xBvquMZamKOu_i_ahJ508fY3eUe0MKef_8ttfg
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MARKETING BIBLIOGRAPHY 

ONLINE RESOURCES 

• ALL-SIS Marketing & Outreach Toolkit   

• ALL-SIS Student Services Committee Roundtable (June 17, 2021)  

• ACRL Library Marketing and Outreach Interest Group LibGuide 

• ACRL Libraries Transform Toolkit  

• Wiley Research APAC Webinar – Marketing for Librarians: How to Market What Cannot be Seen  (and 
Checklist)  

• ACRL Library Marketing and Outreach Interest Group (Community with discussion board) (requires free 
ALA Connect account) 

• Library Marketing and Communications Conference (LMCC)  

 

BOOKS 

Alfonzo, P. (2019). Mastering mobile through social media: Creating engaging content on Instagram and 
Snapchat. ALA TechSource. 
 
Anderson, C. (2020). Library marketing and communications: Strategies to increase relevance and results. 
ALA Editions. 
  
Batykefer, E. & Damon-Moore, L. C. (2019). Incubating creativity at your library: A sourcebook for 
connecting with communities. ALA Editions. 
  
Dalal, H. A., O'Hanlon, R. & Yacobucci, K. L. (2017). Video marketing for libraries: A practical guide for 
librarians. Rowman & Littlefield. 
 
Demeter, M. & Holmes, H. K. (2019). Library programming made easy: A practical guide for librarians. 
Rowman & Littlefield. 
  
Flaherty, M. G. (2021). Great library events: From planning to promotion to evaluation. Rowman & 
Littlefield.  
  
Forrestal, V. & Vella, T. (2018). Using Twitter to build communities: A primer for libraries, archives, and 
museums. Rowman & Littlefield. 
  

https://www.aallnet.org/allsis/resources-publications/marketing-outreach-toolkit/
https://allsis.wordpress.com/2021/07/06/all-sis-student-services-committee-roundtable/
https://acrl.libguides.com/marketingresources/welcome
https://acrl.libguides.com/transform
https://webinars.wileyresearch.com/webinar/marketing-librarians-market-cannot-seen/
https://webinars.wileyresearch.com/wp-content/uploads/Checklist_Marketing-for-librarians.pdf
https://connect.ala.org/acrl/communities/community-home?communitykey=9d74ed7f-40fe-488a-871d-3c0dd90bdaf4&tab=groupdetails
https://www.librarymarketingconference.org/
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Goodman, A. L. (2020). Marketing plans in action: A step-by-step guide for libraries, archives, and cultural 
organizations. Facet Publishing. 
  
Heinze, J. S. (2017). Library marketing: From passion to practice. Against the Grain, LLC. 
   
Joe, J. & Knight, E. (2019). Social media for communication and instruction in academic libraries. IGI 
Global.  
  
Kennedy, M. R. & LaGuardia, C. (2018). Marketing your library's electronic resources: A how-to-do-it 
manual for librarians. ALA, Neal-Schuman. 
  
King, D. L. (2022). Library engagement platforms. ALA TechSource. 
  
King, D. L. (2018). Video in libraries. ALA TechSource. 
 
Ottolenghi, C. (2018). Intentional marketing: A practical guide for librarians. Rowman & Littlefield. 
  
Oyovwe-Tinuoye, G. O. (2018). Management, marketing and promotion of library services. Koros Press 
Limited. 
  
Polger, M. A. (2019). Library marketing basics. Rowman & Littlefield. 
  
Sittler, R. L. & Rogerson, T. J. (2020). The library outreach cookbook. Association of College and 
Research Libraries. 
  
Thomsett-Scott, B. C., Library and Information Technology Association (U.S.) & American Library 
Association. (2020). Marketing with social media: A LITA guide. ALA, Neal-Schuman. 
  
Verishagen, N. (2019). Social media: The academic library perspective. United States Chandos Publishing. 
 
Villamor, S. E. & Shotick, K. (2022). Practical marketing for the academic library. Libraries Unlimited. 
  
Wakimoto, D. K. (2018). Easy graphic design for librarians: From color to kerning. ALA Editions. 
  
Young, S. W. H. & Rossmann, D. H. (2017). Using social media to build library communities. Rowman & 
Littlefield. 
 

ARTICLES 

Biondo, C.M. (2021). Christopher Columbus Langdell + A Missing Orange Tabby = A Library Whodunit. 
AALL Spectrum, 25(5), 34-36. 
https://aallspectrum.aallnet.org/html5/reader/production/default.aspx?pnum=36&edid=9030083c-a9ef-460f-
a788-9e47205754d2&isshared=true 
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Dunlop, E.J. (2022). Virtual Escape Room at Northern Virginia Community College (NOVA) Library. Online 
Searcher, 46(2), 19-20. 
 
Freudenberger, E. (2022). Outstanding Outreach. Library Journal, 147(1), 25-27. 

Holahan, A., Noel, J., & Zhang, L. (2020). Lights, Camera, Action: Creating Screencasting Videos That 
Engage Viewers. AALL Spectrum, 24(4), 23-25. 
https://aallspectrum.aallnet.org/html5/reader/production/default.aspx?pubname=&edid=375e72ca-b25c-
45a8-981e-1858e284217e 

Kalim, G. & Tringali, W. (2022). Outreach Without Obligation. AALL Spectrum, 26(4), 20-22. 
https://aallspectrum.aallnet.org/html5/reader/production/default.aspx?pnum=22&edid=2a1b7f4d-da6b-
4da0-b48a-35c36f5eab48&isshared=true 

Leong, K.M. & Pal, S. (2021). On the Ground: Real-World Solutions: Best Practices for a Mini-Survey 
Program, AALL Spectrum, 25(3), 28-30. 
https://aallspectrum.aallnet.org/html5/reader/production/default.aspx?pnum=1&edid=c4a48c17-5cc3-4600-
b416-ea61a8ca6f87&isshared=true 

Longmeier, M.M. (2021). Hackathons and Libraries: The Evolving Landscape 2014-2020. Information 
Technology and Libraries, 40(4), 1-19. https://doi.org/10.6017/ital.v40i4.13389 
 
Santos, M.C. (2021). 15 Ways to Up Your Library’s Social Media Game. Texas Library Journal, 97(4), 23-
25. 
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