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Analytics and Evaluation 



Analytics | Brand Visibility 

•  A benchmark of the overall 
media landscape, including 
volume, sentiment, and key 
conversations 

•  Specific qualitative analysis 
of each topic area, industry, 
and market(s) 

•  Key focus on brand 
position, mentions, 
reputation, and audiences 
in comparison to industry 
competitors   



Analytics | Sentiment 

•  Sentiment analysis provides a 
detailed understanding of the 
attitude, judgment or 
evaluation of the brand, topic, 
or industry  

 
•  Online opinion is an 

increasingly vital measurement 
as online expression, such as 
proliferation of reviews, 
ratings, or recommendations is 
a virtual currency for brands to 
identify new opportunities and 
manage reputations 

 
•  Sentiment analysis can 

generate insights into e-
communities, audience groups 
or key influential networks in 
particular cultural nuances of 
each market 



Analytics | Brand Comparison 

•  Brand comparison analysis 
provides a holistic 
understanding of a brand’s 
position, performance, and 
effectiveness in comparison 
to competitor brands  

•  Competitor analysis provides 
an understanding of 
strengths and weaknesses 
relative to competitors, as 
well as past, present, and 
future strategies and insights 
into how to develop 
successful strategies 

 
•  Qualitative and quantitative 

data provides insights into 
brand positioning in different 
audience segments, 
industries, and markets in 
order to measure brand 
effectiveness 



Analytics | Time Trend Analysis 

•  A comparative analysis over 
a specific time period can 
show differences between 
brands, competitors, 
industries, or markets 

•  Volume and key peaks in 
online activity are analysed 
to gain a deep 
understanding of trends and 
changes  

•  Often patterns and trends 
are identified, which can lead 
to predict further behavior, 
frequencies or identify a key 
area for further research  



Analytics | Key Influencers Overview 

•  Key influencer profiles (e.g. 
journalists, industry experts, 
bloggers) are generated based 
on a comprehensive weighting 
algorithm to determine their 
relative influence on a topic area 

•  Top influencers are profiled 
according to their background, 
top media channel engagement, 
key opinions, country 
demographics, and networks  

•  Identification of key influencers 
can provide strategic 
recommendations for media 
engagement strategies and 
stakeholder relations 



Analytics | Key Influencers Profile 

•  Key influencer analysis identifies 
influencers, such as journalists, 
industry experts and bloggers, of 
a specific brand, industry or topic 
in correlation to specific 
stakeholder groups or audience 
types  

•  This provides strategic insight 
and a qualitative understanding 
of the relationship between key 
influencers, influential media 
channels, and networks  

•  Key influencers are ranked in 
relation to one another based on 
a comprehensive weighting 
algorithm 



Analytics | Competitor Mentions 

•  Competitor analysis provides an 
understanding of strengths and 
weaknesses relative to 
competitors, as well as past, 
present, and future strategies 
and insights into how to develop 
successful strategies 

•  Qualitative and quantitative data 
provides insights into brand 
positioning in different audience 
segments, industries, and 
markets in order to measure 
brand effectiveness 

•  Profiling competitors can reveal 
strategic strengths and 
weaknesses and allow for a 
proactive competitive advantage 



Analytics | Media Attention vs. Share Price 

•  The chart shows a quantitative 
analysis of volumes of media 
activities in different channels, in 
comparison with share price  

•  This measurement generates a 
deep qualitative comparison of 
business performance with 
media activity, volume of online 
conversation, sentiment of 
conversation, and key news 
drivers  

•  Media attention vs. share price 
specifically identifies key peaks 
in coverage in relation to 
performance 



Analytics | Country Coverage Drivers/Key Market Analysis 

•  Country coverage analysis / Key 
market analysis identifies 
coverage by region, industry 
sector, market and country 

•  Specific market or country 
analysis provides insights into 
the brand position compared to 
competitors, industries or 
markets, key trends, or 
investment themes in industries  

•  A deep qualitative approach to 
comparing brands in each 
market can be taken to generate 
and predict consumer behavior 



Analytics | Social Media Scorecard 

•  Social media analysis provides 
an overview of a company’s 
presence, reputation and 
position in social media, 
according to channel and 
demographic 

•  Analysis conducted can include 
volume, sentiment, key 
influencers, conversations and 
audience segments in order to 
understand growth drivers in 
industries 

•  Social media analysis is 
particularly effective in telling a 
relevant story in relation to 
company activities, providing 
insights into brand effectiveness 
and reputation amongst 
consumers 


